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Nigel Morris is the Chief Executive Officer of 

Isobar, which is the digital division of Aegis. For 

almost five years he has been leading the growth, 

integration and overall strategy of Isobar, which has 

evolved into the world’s largest global digital 

network of 3000 people in 38 countries. Isobar’s 

unique structure and culture reflect Nigel’s beliefs in 

diversity, innovation and agility as the key drivers of 

success for a global digital business. 

 

Following an early career in fashion and corporate identity, Nigel joined the Aegis Group 

in 1992 as Marketing Director of BBJ. He wrote his first paper on the internet for the Aegis 

Group in 1993 and his belief in the medium has never wavered. In 1999, he was appointed Vice 

President of Carat International where he was responsible for key global clients (Renault and 

adidas), Interactive International, Global Business Development and Marketing. During this year, 

he also set up and chaired the Global Interactive Management team. His leadership and 

foresight in the world of interactive led to his appointment as CEO of the digital division of 

Aegis in May 2003, where he devised and implemented the strategy to launch Isobar. 

 

Nigel was a founder member of the Digital Marketing Group in the UK. In 2005 he was 

voted one of Advertising Age’s Top 10 Global Marketers to Watch, and in 2006 he was listed at 

No. 4 in Revolution’s Magazine’s Power 50. Nigel is also a frequent speaker at industry events, 

such as the World Economic Forum and Cannes. 

 

Nigel is also Chairman of Farfar, Chairman of the Aegis PLC Sustainability Committee and 

leads the future product offering and service delivery strategy for Aegis Media. 

 

 


