. - OSTER COM PETITI
festivi BRIEF 2008

DESIGN THEPOSTER OF THES ™ EDITION OF THEM ERIBELAD FESTIVAL
AND WIN YOURPASS TO THEFESTIVAL

OVERVIEW

Since its creation in 2001, the Méribel Ad Festival gathers advertising professionals
around rich and convivial exchanges: the main agencies, clients, producers, directors,
Media, survey companies...

In 7 years, the Festival has become a must event in the communication world. For the 7"
edition, it welcomed nearly 950 professionals including 160 clients, with a
participation increasing by 15% each year.

The competitions, taking place in December, close the creative year  and announce
the major trends  for the coming international competitions.

The « Cristal » rewards the best creations of the year for each media and are judged by
a mixed jury: the Creative College, (agencies, prodcers, directors) and the Client College,
(communication, marketing and advertising managers, brand managers);

Historically dedicated to commercials , the Festival has progressively opened up to
other media: Marketing Services in 2004, Outdoor and Magazine in 2005, Internet
with the Cyber Cristal , Media strategies with the Media Cristal and the Production
Cristal, a competition entirely dedicated to producers, po st-production companies and
their work in 2006. Finally the Integrated Cristal for cross Media campaigns in 2007.

The Festival has opened to Western Europe since 2004 a nd to Central Europe
since 2006 . All the juries are now international.

The CRISTAL-LAB is the Festival's place for meeting and networking , it gives the
opportunity to discuss the hottest issues: workshops, conferences and round
tables are organized, with the participation of top international specialists in
different areas.

The Festival is also a placefor creative exchanges and business at a competitive
cost: Cristal Business Club , seminars....
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In 2008, the “Méribel Ad festival’ and the “Festiva | de la Publicité de Méribel” will merge
their two brands under the name of either “ Meribel Cristal Awards " or “Meribel
Cristal Festival ".

The 8th edition of the Festival will take place mid December 2008 in the fabulous Méribel
ski resort at the heart of the "3 Valleys".

PREVIOUS EDITIONS

2001 2002 2003 2004

2004

2005 2006 2007

OBJECTIVE

Creating a poster, visual support for the event, th at will be extended and used in all our
communication tools for France and Europe (posters, press insertions, website,
invitations, presentation documents, newsletters, etc...) in order to attract European
communication professionals.

What we'll be looking for: creativity and originali ty!
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TARGETS

Clients, Advertising, Marketing, Interactive and Media agencies (Presidents, General
Managers, Creatives, Communication Directors, Ageng Managers), Producers,
Directors, Studios, Media... And all communication pofessionals likely to participate in
the event.

POSITIONING

Being at the heart of innovation, new trends and av ant-gardism... The place to be!

CONSUMER INSIGHT

“Come take a breath of fresh air!

MESSAGE

The poster should be designed around a simple and ymbolic visual which associates the
advertising universe (the different competitions: film, outdoor and magazine, cyber,
marketing services, media, Integrated....), with moutain, creation, business, meetings
conviviality in a fabulous environment.

Key  words: innovation, the best of creativity, mountain, snow ,
advertising/communication, exchanges, meetings, business, conviviality, «Cristab...

TECHNICAL CONDITIONS

Promote the mountain environment and the Meribel re sort.

Do not copy an existing ad.

Do not use existing brands or symbolic figures such as the Michelin Man, the Jolly
Green Giant etc., or any other element where the reproduction rights are not
certain.

Do not use any visual which might damage the resort or skiing image, such as
plaster casts, traffic signs...

The poster should be easy to produce with reasonable means.

Don't forget that the poster will be distributed th roughout Europe. Any catchline
should be in English.
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FORMAT (any incomplete entry will be rejected)

The poster will be used in 40x60, 60x80, 120x176, ¢ atalogue cover, website banner,
logo on invitations, newsletter, press insertions...

The entry should contain:
An A3 poster on a cardboard backing

A CD with the poster in jpeg or PDF format and a Word file with 4/5 lines
explaining your creation

The entry form completed (cf. pages 6/7)

DEADLINE

Your entryshould be sent by Monday 28 " of April 2008 at the latest to the festival
organization office in the form of a finished design.

MERIBEL AD FESTIVAL / POSTER COMPETITION
To the attention of Ingrid ANFRAY
2C Assoces — 68, rue Carnot - 92150 Suresnes - France

Tel: +331420497 76/ Fax: +33147 72 26 36
Email: Ingrid.anfray@2c-associes.com

PARTICIPATION

As a two person team or as individual
Being a creative spirit (in an agency, as a free-la nce or as a student...)

Several entries can be sent
PRIZE
Your Pass to the 8th edition of the Festival.
(For more information, see Article 6 of the competition rules).
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COMPETITION RULES

Art 1. — Competition organizer

2C Assoces, the company which initiates, produces and organizes the Festival,
organizes each a competition to design the poster for the next edition.

Art 2. — The competition jury

A jury, specially composed of personalities recognized by the advertising industry, will
decide the winning poster to represent the 8 " edition of the Festival.

Art 3. — The participants

The competition is opened to both agencies and independent creatives. Any other
European creative spirit is also allowed to participate: students of graphic design and/or
advertising.... Participants may compete as a two person team, or as individuals. They
may present one or several entries.

Art 4. — Entries presentation

Poster projects should be in the form of a finished design in A3 format and on CD (jpeg
or PDF format) with an explanation text for the cre ation of maximum 4/5 lines.

All projects, with no exceptions, will be presented to the Jury.
Any incomplete entry will be rejected.
Art 5. — Submission deadline

The entries should be submitted at the latest by Monday 28th of April 2008 by 8pm, to
the following address:

Méribel Ad Festival / Poster Competition
2C Assoces / Ingrid Anfray
68 rue Carnot - 92150 Suresnes - France
Art 6. - Prize
The winning creative team will be invited to Meribel for the 8th M éribel Ad Festival
edition mid December 2008. The trip includes transport by train from Paris or transfer
by shuttle from Geneva to the Méribel resort, hotel or residence accommodation,
Festival accreditation (which gives access to the complete program, the ceremonies,
official dinners, official places and leisure activties: the 3 Valleys 'First Snow' ski pass
and ski equipment rental).
Art 7. — Rights
All rights relating to the winning creation will be granted to 2C Associés, the company
which produces the Festival. Consequently, all righs relative to the use of preexisting
images will remain at the charge of the creatives.

Art 8. — Obligations

The winning team agrees to accompany the M éribel Ad Festival in the finalization of the
poster and communication tools to ensure coherence in any adaptation.
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Art 9. — Acceptance
Participating in the competition implies acceptance of these rules.

To participate, you should enroll by completing the form below, and return it by post,
email or fax to :

2C Assoces - Ingrid Anfray
68, rue Carnot - 92150 Suresnes - France

Fax: +0033 1 47 72 26 36 or ingrid.anfray@2c-associ es.com.
You can also download the form from our Internet we bsite: www.festivalpub.com
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ENTRY FORM
(To be returned by Monday 28 " of April at the latest)

YOUR TEAM:

PROJECT NAME:

MEMBER 1
FIRST NAME:

FAMILY NAME:
AGENCY:

JOB TITLE:
WORK ADDRESS:
POST CODE:
TOWN:
COUNTRY:

TEL WORK:

GSM:

EMAIL:

YOUR PART IN THE CREATION OF THE POSTER DESIGN:
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MEMBER 2
FIRST NAME:

FAMILY NAME:
AGENCY:

JOB TITLE:
WORK ADDRESS:
POST CODE:
TOWN:
COUNTRY:
TEL WORK:
TEL HOME:
GSM:

EMAIL:

YOUR PART IN THE CREATION OF THE POSTER DESIGN:

SIGNATURE

| certify that | have read the poster competition r ules and that | agree to grant the
creative rights for the poster of the 8th Méribel A d Festival to 2C Assocgs.

Signed at ... ,on...... [, 2007

Signature: (precede your signature by the mention «read and approved »)
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